Associazione culturale
L’Astigiano 3.0

COMMUNICATING
BEAUTY:
DIGITAL NARRATION OF
THE WINE PRODUCING
LANDSCAPES
OF LANGHE-ROERO
LANGHE ROERO AND
MONFERRATO

The cultural association "L'Astigiano 3.0" has carried out the project "Communicating beauty: digital narration
of the Wine Producing Landscapes of Langhe-Roero and Monferrato". The project aims to create a
documented route to awareness by means of photos, videos and interviews to people who live in and care for
these Wine Producing Landscapes which are World Heritage, people who are ready to welcome any visitor who
wants to discover these places. "L'Astigiano 3.0", a non-profit cultural association, promotes the spreading of the
knowledge of the territory and of the inhabitants’ way of life through social media, bringing added value to the
area.

The project has been realized with the support of
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Consorzio Barbera d’Asti
e Vini del Monferrato
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With the Patronage of:
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Paesaggi Vitivinicoli di Langhe-Roero e
Monferrato

Comune di Asti

Comune di
Nizza Monferrato

Provincia di Asti

Comune di Vaglio Serra

“Communicating beauty: digital narration of the Wine Producing Landscapes of Langhe-Roero and

Monferrato": the English version has been realized by students of Monti Institute Language High School
in Asti.

THREE PROVINCES
A COMMON ORIGIN TO DISCOVER
“Alessandria, Asti, and Cuneo share a
common identity connected to the
Aleramo family. Nowadays,
preserving this memory is essential in
order to bring these three territories
together and promote food and wine
tourism.

Besides, the presence of castles on our hills highlights the
uniqueness of our lands. In fact, during the XVI century France and
Spain fought over the control of the Monferrato area, a strategic
crossroad in Europe. The Savoy’s domination weakened the identity
of Monferrato, which had always been united until the XVIII century.
Nowadays, these three provinces are brought even closer together
by UNESCO, so this represents a golden opportunity to discover
history, cultural and historical identity, in addition to wine.”

Roberto Maestri
Cultural Association “The Marquis of Monferrato”

STEP STAGE:

THE LANGA OF BAROLO

Roberto Passone: "The guest must be as sacred
as in Homer’s times"
“The young generations' role is really important in this

whole process.
They have to perceive the wealth and the beauty of the
territory, which must be experienced and appreciated
by the residents first of all.
Our work is based on the principle that guests must be
as sacred as in Homer's times: if guests are considered
just from the economic point of view, we won’t go very
far.
Roberto Passone, Mayor of Novello

Renata Bianco: “UNESCO has rewarded the
work done over the course of time”
“This recognition was an important starting
point: first of all, we have to become aware of
what allowed us to create this great wealth, also
economic, that the territory has given us.
UNESCO has rewarded the work done over the
course of time, increasing the knowledge of our
area and doing justice to the beauty of the
landscapes, which must be promoted because it’s
alive. This is a living heritage which must be
maintained. We have to continue on this path,
preserving nature by respecting common needs.”
Renata Bianco, Mayor of Barolo
Paolo Borgogno: "The sensibility always to
propose something new is necessary to satisfy
tourists"
"We must go on working carefully to avoid losing what
we have conquered: there is great attention and
support from institutions like the Region, the
Association for the Heritage of Wine Producing
Landscapes and the Tourism Board of Alba-Bra, Langhe
and Roero, in order to spread this sensibility and keep
on offering new things. We always think about new
ideas to make people come back to Castiglione Falletto."
Paolo Borgogno, Mayor of Castiglione

Livio Genesio: "In Monforte we take care of tourists also
with the beauty of small things"
“One must always be one step ahead and not be content.
This is a territory of great quality and we must keep in mind that
these quality standards should never be allowed to lessen. We
should always strive to make the territory worthy of appreciation
by aiming ever higher. To achieve this goal the volunteers' effort is
vital in making events successful and most of all managing the
tasting happenings we organise. They are an essential resource in
maintaining and improving what this marvellous territory can
offer.”
Livio Genesio, Mayor of Monforte d’Alba

Gianfranco Capoccia: “The beauty of the landscape preserved by modern agriculture”
“Care of the landscape is carried out mainly

thanks to agriculture and to the modern means
used by farmers and wine producers of
Serralunga, so that we can now enjoy a well
tended scenery that was unthinkable when
manual work was the only way to tend the land.
Means like shearing machines and shredders are
innovations introduced by people that have
always believed in their territory, even in hard
times. Their courage has given our landscapes a
great beauty and has helped to keep the
vineyards clean too.”

Gianfranco Capoccia, Mayor of Serralunga d’Asti

Matteo Ellena: “Connection between man
and territory, the strength of LangheRoero and Monferrato Wine Producing
Landscapes”
“The whole wine producing territory is
composed of a heterogeneous area, with six
“Core Zones” of excellence and an extended
“Buffer Zone”, extremely important for the
preservation of Core Zones. The strength of
all this vast area is the connection between
man and territory: it is necessary to handle it
in the best way. We have to remember that
this area is the result of man's work .
Development must take place in an ecofriendly way.”
Matteo Ellena, Deputy Mayor of La Morra

“ Ezio Cardinale: “UNESCO recognition
must be loved, shared and accepted”
“It is essential to highlight that this important
UNESCO recognition is linked to the culture of
the farmers who have cultivated the land over
the years. This recognition is the result of hard
work over many years. We have to bear this in
mind because, as I love to remember, building
takes a long time and a lot of effort, but
destroying doesn't take long. In our territories
we can't find a sort of tourism for everything
and everyone, we have to realise what our
structures and our infrastructures are”
Ezio Cardinale, Mayor of Diano d’Alba

Beppe Colla, Oenologist (ph Bruno Murialdo)

Beppe Colla: “The importer of innovation and the wine producer’s role”
“Let me give you an example: back in the early days when I worked for Prunotto, who was my mentor

in practice, there were no wine producers of Barolo, Barbaresco etc... with their own vineyards: they
all bought grapes from the local farmers. Even though Prunotto had his own little vineyard in Barolo,
it didn't exactly have any productive value, but it had image value. We used to go to Serralunga. On
the car seat I used to have a refractometer. Though it's a common item nowadays, it used to be very
rare back in my days, I was the only person in Alba to own one.”
Beppe Colla: "Thanks to our experience in Burgundy, a leap in quality for our world of wine"
“As soon as I got to Burgundy, it seemed like a different planet and that’s when I understood that we

were completely wrong. The first thing that struck me was the fact that young people were trimming
vines in early spring. It felt strange to me because in my youth, young people used to run away from
the vineyards to go to work for Ferrero, Miroglio and Fiat, anything to avoid staying in the
countryside. Talking to these young people, you could feel their pride in telling us that their families
had been working in that vineyard for three, four, six generations. Before, nobody here would have
ever imagined saying: "this vineyard has been worked on for three generations". This was the
difference in mentality between France and us. I was so impressed by France that every year I used to
go on a tour there, because I understood I could learn a lot from France.”

Massimo Martinelli, Oenologist (ph Bruno Murialdo)

Massimo Martinelli: “Let’s take back the joy of drinking wine again”
“Life in itself is complicated and we need to take it with a bit of irony, instead of feeling like victims of

what goes wrong; by complaining we can’t change anything, we should not complain and move on. If
in our lives there are moments of relaxation and happiness, why not?
Wine is my passion. However, I believe that nowadays we talk and write too much about wine but we
drink too little of it. Let’s take back the joy of drinking wine again: wine should be a reason for joy,
happiness, companionship and friendship, and in my view these are the things that matter.”
Massimo Martinelli and the Langa of Barolo: “Foreigners made us realise how beautiful and
important our territory is”
“International journalism has played an important role. I have to admit foreign journalists were very

reserved and serious. I received people who wanted to visit the winery and taste wine, they asked if
they could take a picture of us, who refuses a photo? And then, three months later I received a
magazine with my picture in it, and I realised that they were journalists and that they had fooled me.
They created ideal paths so that tourists began to flow, keen on going to those places. So there has
been a big evolution... Then the world, let's admit it, has become smaller and smaller: thinking of going
to the United States was once an endless procedure. We worked a lot with the port of Genoa, we were
quite favoured in our exports but that was hard work. Just think, we loaded a railway wagon in Alba
station, then we left from La Morra in a small van carrying 20 boxes at a time, for a maximum of 200
boxes, which was an impressive number back then. The railway wagon arrived in the port of Genoa,
the cargo was then loaded into the hold and travelled across the ocean. With containers everything
changed: the container arrived in our courtyard where it was loaded and the next day it was in the
ship, three days later the ship left and about fifteen days later the container was in New York. So the
world and progress have surely helped us.”

Giovanni Bressano, Oenologist (ph Bruno Murialdo)

Giovanni Bressano: " Our people are hard-working and have been given the opportunity to do
a good job.”
"If our farmers have become free, they owe it to one family that should be all made saints. They should
be called Saint Ferrero because of the good things they did. I mean, they didn't eradicate farmers from
the countryside. Our farmers have proved to be good workers, because after eight hours of work, in the
afternoon they didn't go to the café, but went to their father’s or grandfather’s vineyard, and worked
on it. And from there they managed to get the means to produce wine and have a label. Back then
there were three or four companies which used to monopolise all the grapes. Now, they barely sell
their grapes: everyone produces their own wine, everyone has their own label and their wine is also
good. Because Ferrero didn't eradicate them and drove them home after work. And you’ll notice that
Miroglio learned to do the same thing, and it also has buses taking the workers home. For me this is
one of the reasons why there's this quality of life: our people are hard-working but they have been
given the opportunity to do a good job.”
[...] Let's say that some journalists and some newspapers of this sector have been working hard to
make our wines known as a true speciality, so it's fair that they are expensive. But we mustn't
exaggerate. I was talking to two, three friends of mine who produce wine: they have already sold out
all this year’s production and have received orders for the Barolo that will be produced in the next
three years. There are also years like the current one, the harvest was a bit poor, as long as it lasts. On
the other hand, wine never changes. If they keep alive the pleasure of wine drinking as it is now, things
will continue like this”.

A special tank to Radio Alba for texts and pictures about Beppe Colla, Massimo Martinelli and
Giovanni Bressano.

Alessandra Muratore: “At Wimu the story of a thousandyear-old relationship between man and wine”
“Thanks to Unesco recognition, our visitors are very curious and

know what they are looking for. Our public consists mostly of
families, so WiMu’s proposals are addressed to this type of tourism
with suitable activities and services. Foreign and Italian families
with children represent about 20% of WiMu’s visitors. There are
specific activities and services for them and for every type of
tourist, which makes this experience at the Wine Museum unique.”
Alessandra Muratore - WIMU Barolo

The Castle of Serralunga, heritage of interest for the whole territory.
Serralunga Castle is entrusted to the Ministry of Culture and Tourism - Piedmont Museum Centre.
The director of the castle, architect Laura Moro, explained to us the events connected with the
manor’s recent history. In Serralunga we also met Massimiliano Romanelli, from Barolo & Castles
Foundation, who has been managing the openings and activities addressed to the public for four
years. With her tales, Giulia Fiandino gifted us with a special
guided tour, which we'll try to bring to life with words, pictures
and videos. Just a taste of a reality to be discovered, which
deserves a journey or a short trip from home.
"Serralunga castle was bought by the state in 1949 from "Opera Pia
Bardo", thanks to the intervention of the President of the Republic
Luigi Einaudi, who feared it would fall into ruin. This is what we
need to know about the recent history of the castle, which represents
a heritage of interest for all the territory. If we think about it,
Einaudi's attitude was prophetic, because at its basis there was the
idea of the importance of the territory and the development of its
heritage. Later, an environmental restriction was placed over the
suburbs of Serralunga d'Alba and thanks to this the village and its
characteristics were "frozen" in a certain way and were preserved in
time."
Laura Moro, director of the Castle of Serralunga d'Alba

Massimiliano Romanelli: Langhe can be a flywheel
for Monferrato and Roero development
"Tourists appreciate the beautiful views, the quality of
life, which is really good out here; tourists love the
houses lost on the hills, they love silence, food and wine,
good wine, and, it has to be said, good value for money
compared to other places. The advantage of Langhe and
Monferrato is that they're not crowded places yet, and
therefore they can meet the needs of foreign visitors.
In my opinion, Langhe can be a flywheel for Monferrato
and Roero development, because there, tourists can find
the same beauty as in Langhe at a lower cost, and this
will be an advantage and a support for the growth of
these lands too. We don't often realise it, but it's really
thanks to visitors' eyes that we can appreciate the beauty around us. It's always been there, under our
eyes and we don't completely understand its real value. Tourists make us understand.”
Massimiliano Romanelli, Castle of Serralunga d’Alba

GRINZANE CAVOUR CASTLE

Grinzane Cavour and the accessibility test for a landscape for all
The Association for the Heritage of the Wine Producing Territories of Langhe-Roero and
Monferrato promoted the first accessibility test at the castle of Grinzane Cavour within the project
“Land(e)scape the Disabilities -A landscape for all”
funded by the law 77/2006 MIBACT for the year
2016. Thanks to the involvement of SportAbili, in
particular of Valentina Alessandria and Francesca
Fenocchio (winner of the Paralympic medal in
London 2012), there was a test for accessibility
evaluation of the various routes elaborated during
the project.
After an initial survey of the wine producing areas,
for each component of the UNESCO site the project
identified two itineraries where it elaborated
accessible routes. During the first test, the routes of
the Belvedere of the castle of Grinzane and of the
Sala del Torchio were tested.
Besides the routes at Castello of Grinzane Cavour,
numerous premises were tested such as the Wimu
of Barolo, the Torre of Barbaresco, the Regional
Winery of Barbaresco, the Infernot of Rosignano Monferrato, the winery of Barbaresco
Producers, the Regional Winery of Nizza Monferrato, the Palace of Taste and the Tourist
Information Office of Asti. Additionally, other premises were tested out at Canelli, with the visit
to the Underground Cathedral of Contratto, the Regional Winery of Canelli and Astesana and
the Musa (Multimedia Museum of the South of Asti area).

THE BARBARESCO HILLS

Gilberto Balarello: “UNESCO recognition must be deserved by rising quality standards”
“Citizens start to understand the importance of UNESCO recognition because they know that tourism
brings benefits, wealth and culture to our
community. It must be said the territory
was ready, so when we started the process
to apply for the recognition, we weren’t
unprepared. In particular, businesses
connected to wine were ready. As a matter
of fact, Barbaresco was already at the
heart of the growth of tourism; thanks to
this wine, our territory was known all over
the world well before 2014. Also the many
events about truffle greatly help our
territories.”
Gilberto Balarello, Mayor of Neive

Massimo Martinelli: “Barbaresco: more difficult to pronounce but easier to drink!”
“Barbaresco is a wine of extraordinary elegance; it

surely is a successful wine because of its great
taste. Let’s have a look at the events that led to its
fortune. At the end of the 19th century, Dovizio
Cavazza, first headmaster of Alba Wine School,
said: “We have to create a large area including
Barolo, Barbaresco and Roero territories, which
we should call Barolo.” What a futuristic idea!
Of course, in the end local interests prevailed,
symbolised by the bell tower. We associate our
little towns with the bell tower and this is really
important to us. Do you know why? Because it
represents our territory, and from the top of a bell
tower we can see far away, but we need to open up
and not isolate ourselves”.
Massimo Martinelli, Oenologist (ph Bruno Murialdo)
Beppe Colla: “Let’s start from the past to get to the future of Barbaresco”
“We must start from the past to get to the future: in the 1950's nobody drank a bottle of Barbaresco in

Alba.
Barbaresco was underestimated, very little of it was produced, and that little had always lived in
Barolo’s shadow. Barolo ages more, Barolo has more alcohol, Barolo is more prestigious, it’s more
expensive, Barbaresco has less alcohol, less colour, it ages less and costs less.
Back then there were few vineyards, little Barbaresco was produced and that little amount wasn’t
aged, it was used to make a good wine to drink the following year. Nebbiolo, that’s all. This is the
disadvantage of Barbaresco.
Barbaresco is now closer to Barolo, but it still has a lot to achieve, so Barbaresco still has a long
distance to go.”
Beppe Colla, Oenologist (ph. Bruno Murialdo)

In Barbaresco the tactile scale model of Langhe hill
system.
The tactile installation opened near the tower of Barbaresco
on Saturday 23rd of June. It was realised and inserted in the
project "Land(e)scape the disabilities - a landscape for all",
promoted by the Association for the Heritage of the Wine
Producing Landscapes of Langhe-Roero and Monferrato. This
project was financed by the funds made available by the law
77/2006 "Special measures for the protection and
accessibility of the Italian sites of cultural, scenic and
environmental interest on the world heritage list of
UNESCO".
The morphological scale model of the hill system of Langhe,
placed just at the foot of the tower, is a permanent
installation totally in Carrara marble. The scale model was
built thanks to the use of state-of-the-art numerical control
machines: through them it was possible to do specific studies
on 3D models which enabled the shaping of an altimetric
profile of the territory. This led to a result that connects art
and geology.
Besides the scale model of Barbaresco, there have been
several installations all over the territory of the wine
producing areas such as the Tactile Tables donated to the
regional winery of Canelli, the tactile path in the church of Saint Martin at La Morra and the
sensorial installation for all.
Because beauty is also communicated through accessibility.

NIZZA MONFERRATO AND BARBERA

Paolo Rapetti, farmer (1925-2018)

Paolo Rapetti: “More than 90 years at the service of our beloved territory”
Paolo Rapetti is not a simple citizen of Vaglio Serra, but a real institution. He’s a farmer, but not
only. Born in 1925, as a protagonist he went through all the changes which marked our wine
producing territory and made it World Heritage.
Paolo was one of the founding partners of Vinchio and Vaglio Winery; but he is also an artist in
woodworking.
“In 2002 I quit the vineyard and I dedicated myself to one of my

biggest passions: wood carving. I only use a hatchet and a saw turned
upside-down. I like to rebuild ancient tools like the wagon once used
to carry hay.
I made a lot of artifacts and I gave most of them away. In fact, in
Vaglio, many have one of my sculptures in their house”

Lorenzo Giordano, Vinchio Vaglio Winery: “We’ve believed in our territory, now we all have
to move in the same direction”
“Thanks to UNESCO recognition, tourism has increased a lot, and

we’re more aware of what living and operating in these territories
means, it was an eye-opener which made us recognise our potentials.
Tourists who visit Unesco sites bring wealth, but also culture.”
Lorenzo Giordano, Vinchio and Vaglio Serra Winery

Marco Lovisolo: “We should always improve tourist reception”
“The recognition by UNESCO is an unmissable opportunity, but to give added value to the territory we
need some careful promotion activities for quality tourism”

Marco Lovisolo, Council Member of Nizza Monferrato

Ivan Ferrero: “We must educate to beauty”
“We have to communicate our territory, tell the history

of our hills: this is what tourists look for. They want to
dig deeper into our origins. Today we don’t just sell a
product, we also sell the territory and its culture.
Tourists don’t settle just for tasting while sitting at a
table, they want to explore, go to the vineyards, enjoy
and capture the details that make our landscape
different from the others.”
Ivan Ferrero, Mayor of Mombercelli

Cristiano Fornaro: “UNESCO recognition has
brought a tourism made of culture, respect and
wealth.”
“Tourists come here to look for our excellent wine

and food, but here they can also find the peace and
quiet inspired by our territory and our views.”
Cristiano Fornaro, Mayor of Vaglio Serra

Andrea Laiolo: "Unesco recognition is not a
destination but a beginning”
"Tourists are attracted to food and wine, they love the
way they match, but also the landscapes. A German lady
bought a house in the village of Vinchio, Noche. When
her neighbour asked her why she had bought a house
there rather than in Germany she replied: "I did not buy
a house, I bought a landscape". We are used to the view
that surrounds us, but those who come here for the first
time fall in love with it."

Andrea Laiolo, Mayor of Vinchio

Roberto Guastello: "More than promoting it, we must commit
ourselves to maintaining the territory"
“We should commit ourselves to keeping up the landscapes we have.

Tourists come here for the beauty of the landscapes, but how can we
have recognition if we let them fall into decay?
Roberto Guastello, Mayor of Castelnuovo Calcea

Silvia Ameglio: "Rural traditions told
through antique market products"
"UNESCO recognition is a matter of pride, both
for the added value to our vineyards, the result of
many years of work and because it highlights
farmers' traditions. It's a bond with the past that
makes us think about the efforts and toil of our
grandparents who made our land a territory of
invaluable beauty."
Silvia Ameglio, antique market, Nizza
Monferrato

Andrea Ghignone, Six Castles Barbera Winery: "To
keep the landscapes, it's important to guarantee
an income"
"The Winery has a socio-economic function because it
allows about 300 families to live on agriculture. Let's
not forget that without an income, many would have
abandoned this activity and we would've found
ourselves with untended lands. Instead, not only was the
territory kept alive, but it was also recognised as a
world heritage site. Now it's up to us administrators to
protect the income of winemakers, so that our
landscapes can remain as they are and attract more
tourists."

Andrea Ghignone, President of Wine Cooperative Six Castles Barbera, Agliano Terme

Marco Curto: "We work every day for a clean and tidy
territory"
"UNESCO recognition has been a beneficial label and we must
take advantage of it with a targeted promotion. In fact we
have thought of enhancing the value of wine by combining it
with different activities. Matching wine with culture is
essential. Knowing its origins, how production takes place
and how much work is required for a bottle of wine means
understanding the value of the product."
Marco Curto, Mayor of Montegrosso d'Asti

Laura Fiandrotti: " Preserving and spreading the art of the territory"
“Among the exhibitions held at Musarmo, the one called

« a look on UNESCO hills» is about 40 local artists: each
one of them has painted, according to their own artistic
sensitivity, the beauty of Monferrato and Piedmontese
landscapes.
Of course, it's an exhibition that makes people think
about the invaluable beauty around us and the
necessary strategies for the preservation of local
characteristics."
Laura Fiandrotti, Musarmo, Mombercelli

Renato Gallesio: “From my grandfather’s stories
the idea for a new original product”
“The idea of producing hazelnut oil was inspired by my

grandfather’s stories about times of war. More than
once, in fact, he told me that during the Second World
War there was a shortage of oil and so you pressed
anything to have some seasoning, and our territory
offered hazelnuts and almonds in particular. When the
war ended, we started using olive oil again and we
didn’t need to press hazelnuts anymore; but he
remembered how good it was and he would have liked
to taste it again. This gave me an idea: why not try and
make it again?
Renato Gallesio, Producer, Vaglio Serra
After my grandfather's inspiration, for the second time I had the luck to be helped by the wisdom and
knowledge of another relative, my father-in-law. With his experience in food industry he manufactured
for me the machinery needed to start producing hazelnut oil. I have never had to buy a machine for
this production since 2004/2005 when I began: we started with a small press and small production. I
asked friends and relatives to taste it also to understand if the product was enjoyable.
In 2012, once again, help from the territory was essential, that is to say, the collaboration with the
most important company in our area: the Winery of Vinchio and Vaglio. From the beginning they
believed in my product and began to offer it in their sale point, in addition to other products. So that
nothing is wasted , after pressing the hazelnuts, the part that remains is ground to make flour…”

Loredana and Vittorio Giovine: "Working on
Piedmontese meat quality"
"We think it would be nice to strengthen the bond
between the territory key products. Wine and meat make
a perfect match. Nizza boasts serious excellences, and
the "cardo gobbo" (bent cardoon) is one of its top
products. The secret to distinguish ourselves is to
continue working on the highest possible quality of the
products and never be content or rest, but to strive for
better ideas to improve our products and ourselves."

Vittorio Giovine, butcher, Nizza Monferrato

Claudio Vaccaneo: "The cardoon is an identifying
product of our territory"
"We're talking about an activity which is disappearing due to
its complicated and purely manual nature: it has no
production costs, only manual labour. You can be good, very
good or even the best, but your production depends entirely
on the weather."
Claudio Vaccaneo, cardoon grower, Nizza Monferrato

Laura Toso: "Tourists are aware of what they want and
appreciate a family-like hospitality"
"Tourists coming here know what they want. They come for
the food and wine (and their quality), for the good prices
and obviously for the landscapes: an infinite stretch of
vineyards from Acqui to Barolo which charms the visitor."
Laura Toso, Farm owner, Castelnuovo Calcea.
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and Gabriele Reggio: "UNESCO
certification must first be earned
then maintained."
are attracted by the landscape and
And they are well prepared, they know
they want, where to go, what to visit.
also important is the great variety of
landscapes: here, we don't have a
variety of vines, this is a positive
and an additional value."

Marco and Gabriele Reggio,
Farm owners, Castelnuovo Calcea
Franco Bianco: “We want to spread
old-fashioned values, when grape
harvest was a festival and a chance to
stay all together”
“If I couldn’t move to the city and thus

leave my family, we had to do something
as great here, in the countryside.[...]

This recognition has surely helped make our
territory known and tourists curious: a strong
attraction towards our hills encourages
people to see them and discover our origins.”

Moreno Gonella: “Looking for truffles is about discovering the deepest roots of our territory.”
“UNESCO recognition is certainly a great

opportunity to boost Mombercelli. We need to give
value to the territory in as natural a way as possible;
each one through our own activities: we have an
invaluable treasure in our hands. […]
Searching for truffles is my greatest passion, even if
it wasn’t passed down to me. The passion came from
love for discovery: going into the woods is an
emotion that can’t be described in words.
It’s about first impressions: it’s you, your dog and
nature. No noise, no distraction, just the silence that
is gently interrupted by my loyal Tabui dog, Honda,
and I, treading on leaves and whispering from time
to time.
In our favourite places, it happens, sometimes, to hear owls, or to come across a fox or a bugger: once
lost in this scenery, the economic aspect ends up in the background.”
Moreno Gonella, Trifolao (truffle picker), Mombercelli

Antonio Sconfienza and Eugenia Rosso: “The
association for the defence of Valtiglione, protecting
the wealth of our territory”
“UNESCO recognition has surely made us more active in

safeguarding our territory by blocking new constructions in
buffer and core zones. We have to be more sensitive to
beauty. Tourists notice little things: neatness, care, passion.
These are the key points to improve.”
Antonio Sconfienza and Eugenia Rosso, Association for
the defence of Valtiglione

CANELLI AND ASTI SPUMANTE
Marco Gabusi: “Attracting tourists by
working together and saying no to local
rivalries”
Tourists don’t limit themselves to wine and food,
they look for a tourism full of experiences. They
want to live the local history. Typically, they are
upper / middle class. They seek a green
experience which however should be
accompanied by various services such as WI-FI,
cycle tracks, spas. They look for everything that
will give them a comfortable stay.”
Marco Gabusi, Mayor of Canelli

Marcello Pistone: “We fight crisis taking care of customers”
Pistone Luigi’s small shop, in Canelli, needs no introduction. It boasts 150 years of history in Canelli
(four generations). It survived the earthquake in 1944, the war, during which it supplied Germans
and partisans, and four floods, in 1948, ‘51, ‘68 and ‘94.
“For us, every customer deserves attention and care, because we know their families, ancestors and

needs. In our small shop there’s no rush; we give advice and selling at all costs is not our aim. We’re
glad that our territory and hills, where we grew up, received this prestigious recognition. In recent
times, a lot of tourists have come to browse in our small shop and we have spoiled them: we show them
our products and we let
them take pictures of the
shop's historical corners.”
Marcello and Piero
Pistone,
Shop keepers, Canelli

Maramao Cooperative: “Care of
the territory also involves
integration.”
“I really think that Maramao

Cooperative represents the right
answer to the different needs of our
territory, because it’s pointless to
deny that this historical period is
marked by new migration flows of
asylum seekers. Those who have this
status recognised should be
integrated into our society. At the
same time, we keep on preserving our
landscapes' beauty by bringing back
to life fields which would otherwise be
uncultivated. It’s a big step forward
for us too because we don’t provide services FOR foreigners anymore, but WITH foreigners.”
Claudio Amerio with Afa, Maramao Social Cooperative, Canelli

Renato Ferro: “Thanks to the young people who
remained on their farms, in Calosso the woods
didn’t take back the households.”
“The biggest luck for Calosso is that many young

people, sons and daughters of those who had already
set up an agricultural activity (perhaps generations
ago), have stayed at home in our village in order to
carry on the family business. Thanks to this, the
territory has remained a wine producing area, even
recognised as World Heritage by UNESCO. Just look at
the hills from here (Calosso centre). You know, people
used to say that the woods would take the houses back,
because it was believed that little by little the countryside would be abandoned. Instead, thanks to
young people, this didn’t happen. Now there are a lot of farms in Calosso, small, but well organised; I
hope that these young people will also take on some responsibilities towards the environment and the
territories where they live.”
Renato Ferro, teacher, Calosso
Giuseppe Ugonia: “With UNESCO recognition,
awareness of our territory’s value has grown”
“Here, the territory hasn’t changed much but what has

changed is the way it is looked upon by the inhabitants of
Calosso; previously, the sense of its value was less present, less
relevant: now there is more awareness of the importance of
the territory where we live. I’d like to underline the fact that
90% of the territory of Calosso is part of the Core Zone,
recognised as World Heritage by UNESCO.”
Giuseppe Ugonia, Mayor of Calosso
.

THE MONFERRATO
OF THE INFERNOTS
(underground cellars)

Cesare Chiesa: "Everybody must be aware of the enviable
wealth we have in our hands"
"First of all, we must make local people aware of the enviable wealth
we have in our hands. Obviously, infrastructure renovation would be
required to improve our welcoming capacity. With the "Senza fili
senza confini" (No wires no borders) project we've fixed the issue of
digital networks. The big problem is the road network, especially the conditions of the small roads in
our territory. We must also learn how to work all together, between municipalities, to enhance the
peculiarities of each: if all of our strengths were enhanced, we'd have a greater card to play for the
promotion of the entire territory."
Cesare Chiesa, Mayor of Rosignano Monferrato
Franco Ferrari: "Citizens are key to preserving the beauty
of the territory"
“We are trying to raise the citizens’ awareness of the ongoing

processes, so that they can develop a certain discipline for the
protection of our landscape heritage. Both private citizens and
wine producers have a privileged relationship with the land
itself and must work together for the maintenance of the visual
impact of the Monferrato territory."
Franco Ferrari, Mayor of Vignale Monferrato

Daniele Colombara: “We take care of the white
truffle for the promotion and maintenance of
Ghenza valley”
“Our association aims to raise awareness of the
importance of the care of the territory: it takes
everybody's effort to keep the terrain and the plants of
the truffle farms perfect. Those who work in the
countryside must especially become aware, so that they
don't cut trees but plant them. As a matter of fact, we are
programming tree planting for the renovation of our
natural heritage. Our truffle is a niche product and, if we
don't take care of the places it's grown in, it'll be lost
forever. This is also a way to look to our future and to
preserve the beauty of all the land.”
Daniele Colombara,
President of the Association of Truffle Growers of Ghenza Valley

Annalisa Da Re: “Telling the taste of a thousand-year-old
history in the “Cantoncini Rosignanesi” (typical biscuits)
“The cantoncini had to remind people of the history of the

village: it had to be a special biscuit which reminded of the
shape of a cornerstone and held in itself the history of the land.
The study started more than a year ago, with accurate tests of
the ingredients which would remind people of the ancient taste
of these lands, the colour and the shape of the stones. A
meticulous piece of work to get to a balanced mixture of
delicious walnuts, hazelnuts from Asti and wholemeal flour
until it's got the necessary texture to give it the desired shape.”
Annalisa Da Re, Pastry maker, Rosignano Monferrato

Claudio Scagliotti: "Coordination between municipalities is key"
"Visitors appreciate the tranquillity, the beauty of the land: the memory of these places is
communicated through our warm welcome. It's human emotion that creates togetherness and
involvement, something which comes natural to elderly
people here”.
Claudio Scagliotti, Mayor of Camagna
“ Nello Scagliotti: "We welcome tourists by opening
the Infernots (underground cellars)"
"When somebody was born it was traditional, and still is
in my family, to take about thirty bottles of the current
year, put them in a niche of the Infernot, and wall them
marking the exterior with the initials of the new born
and the year. Once eighteen, and after military draft, the
boys would tear
down the wall
and party with
the wine of their
birth year;
instead, girls would drink it when they married. Those who
didn't get married couldn't drink the wine of their birth year.
These are traditions that most people have abandoned, but
which must be told and kept alive."
Nello Scagliotti, Infernot owner in Camagna

Maurizio Deevasis: "To attract tourists, it is necessary to
overcome local rivalries"
In Cella
Monte
there are
many
historical
buildings
around
which the
historical
centre
developed, such as palazzo Radicati, summer
residence of the Bishop of Casale. But the
beauty of these places doesn't stop here: nature plays its part and can be admired thanks to the three
paths waymarked for hiking or cycling: two are registered in the province of Alessandria as numbers
726 and 731 while the third, not registered, is an itinerary leading to the paintings on houses and
ancient churches, by Turin artist Gianni Colonna."
Maurizio Deevasis, Mayor of Cella Monte

Daniele Limonetti: "At Cella Monte we were the
precursors of the enhancement of the territory"
"Cella Monte is a lively village, the historical centre is
gorgeous and is enriched by beautiful gardens."
Daniele Limonetti, Council Member of the Municipality of
Cella Monte

Francia Enrico edibles and deli, witness of a small
ancient world at Cella Monte
"Thanks to the collaboration with a local holiday farm, visitors
from abroad come to purchase my cold cuts. They come from
Germany, the Netherlands, Scotland and even from Japan."
Enrico Francia, Grocer, Cella Monte

Infernot Deregibus and Satti, examples of underground wonders at Cella Monte
It took 40 years for the realisation of the Deregibus Infernot: a story which starts in 1831 and ends
in 1871. 16-year-old Carlo Gasparolo told us about his ancestor Mr. Ceresa, who dug this amazing
Infernot, helped by his wife who carried debris outside for forty years.

"Ceresa was my grandma's great-grandfather." - Carlo says
-" He was a genius who had heaps of patience and who dug,
broke rocks and created a masterpiece."
Creativity is visible starting from the steps which vary
from niche to niche, the six clockwise ornate columns, the
masterpiece of the table, a unique piece of solid rock rising
from the ground.
"The table is a copy of the one he had in his house- Carlo
says -he reproduced it by engraving it into rock, using cords
and jute to inlay and decorate the legs."
The table and the arches above the niches are decorated
with flower engravings, everything is minutely studied to
make this room, around 6 meters below ground, special.
The temperature is always 7 degrees, and to keep it
constant a particular detail is needed: the curve at the
entrance, so that not a single ray of light may enter. A very
ancient photo of Ceresa and his wife remains, both
immortalized in time, authors of an immortal jewel, the
Infernot they made, recognised as World Heritage.

A few hundred metres away from the Deregibus Infernot, we went to visit Isidoro Satti's winery
and Infernot. There are two Infernots below Isidoro's house: they are around 3.5 metres below the
courtyard level and both have a constant temperature of 15 degrees. In the first, a peculiarity
worth noticing: a step-pyramid bottle rack with a curved pattern, with details made to optimise
the bottles distribution.

Gianmanuele Grossi: "It is fundamental to team up to attract
tourists to Monferrato"
"Tourist flows have increased, there are many Dutch and German
cyclists visiting our hills whose itineraries include visits to the Cellars.
As a mayor, I attended an English course, so that I can welcome them
when they come to my village, answering their questions. I see lots of
people, even some looking for a house. The Monferrato brand is
growing fast despite the fact that we are thirty years behind Langhe."
Gianmanuele Grossi, Mayor of Olivola

Claudio Saletta: "Unesco recognition: a challenge won with difficulty
which must now be kept alive"
"Our villages are not as devastated as in other areas: they were spared from
the building boom, we maintained our historical features; our valleys aren't
occupied by warehouses which spoil the harmony of the land. We are very
lucky. In Sala Monferrato, I had the 48th Big Bench Red Barbera of
Monferrato installed. People come, sit, meditate and observe the beauty which
surrounds them. The great challenge is that Unesco recognition is a road
which must move forward and be maintained.”
Claudio Saletta, Mayor of Sala Monferrato

A.l.e.r.a.m.o. Onlus, I've been working for 10 years to spread beauty through art
"We think that the recognition Unesco
gave to these territories is indispensable
because this concept of beauty (as we
mean it) is missing here, the area lacks an
open attitude towards welcoming people.
At first we hoped that the recognition
would create a new cultural approach
which would make people reflect on what
is beautiful and good. This area should bet
on culture, because the possibility of
reaching the same level as Langhe exists,
but we must work on it."
Maria Rita Mottola - Giancarlo
Boglietti, A.L.E.R.A.M.O. Non-Profit
Association
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